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OFFICIAL 
MASTER’S DEGREE 
IN EXPERIENTIAL 
INTERIOR DESIGN  
  

SCHOOL OF HIGHER EDUCATION IN DESIGN

• COMMERCIAL 
SPACES (RETAIL 
DESIGN)

• SPACES FOR THE 
HOSPITALITY AND 
RESTAURANT 
INDUSTRY 
(HOSPITALITY 
DESIGN)
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OFFICIAL MASTER’S 
DEGREE IN EXPERIENTIAL 
INTERIOR DESIGN 
Consumption processes are currently showing a clear trend 
by which people increasingly seek the value of personal 
experience in their leisure and shopping activities. The 
inclusion of the user’s experience in space is a response 
to the paradigm shift in the brand-customer relationship. 
Today’s consumers are no longer passive bodies, but are 
more critical and informed and seek dialogue and interaction 
with the firm’s world through different platforms and chann 
els: in a web page, a mobile application, an advertising 
poster or the physical space of a store.

Experiential Interior Design (EID) refers to the practice 
of implementing experiential values in  the field of spatial 
design. It is a new approach to the creation of interiors 
based on the principles of human behaviour in relation to an 
ordered environment defined by human beings that stresses 
their experiential needs.

The idea of EID arises from the subjective impacts of an 
environment consisting of the formation of individual 
experience. This is defined as the result of human interaction 
with the physical space or environment that causes a certain 
impact that can be described as sensorial, emotional, 
intellectual, pragmatic and/or social.

Therefore, this Master’s degree places people at the centre 
of the practice of spatial design. Through knowledge, 
techniques and skills structured around a project-based 
culture, students will learn to come up with creative 
solutions to integrate in the best possible way the influence 
of human experience in the relationships that users strike up 
in and with places.

The integration of technology and a multi-channel, 360º 
view of the user’s experience (now forming the core of the 
research and project development) help students of the 
program to acquire the skills necessary to carry out projects 
specialized in the emotional experience of space.

FICHA TÉCNICA

Titulación: Máster Oficial en Diseño de Interiores 
Experiencial

Degree: Official Master’s degree in Experiential Interior  
 Design

Credits: 60 ECTS
Hours: 400 hours on campus
Duration: 1 year split into 2 semesters
Dates: October to July
Times: Monday, Tuesday and Thursday from 6 to 10 pm
Language: Spanish or English
Mode: On campus
Special itineraries:
→ Commercial spaces (Retail Design)
→ Spaces for the hospitality and restaurant industry 

(Hospitality Design)

WHO MAY BE INTERESTED
This program is designed for graduates with a Bachelor’s de-
gree in Design, graduates and professionals from the worlds 
of design and architecture who wish to acquire professional 
knowledge and practice regarding the creation of commercial 
spaces. Our aim is to train expert professionals in a market 
that seeks tirelessly to innovate in products and services. This 
is a course for all students and professionals who want to ac-
quire all the tools and methodologies related to Experiential 
Interior Design.
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OBJETIVOS
The main objective is to train specialized professionals to meet 
the current demand for the design of experiential commer-
cial spaces, equipping students with the tools and work me-
thodologies necessary to cope with the challenges of the new 
brand-customer paradigm in which products or services are 
chosen for the experience that they provide before purchase 
and during consumption.

• Commercial spaces (Retail Design): Students will tackle 
the problems of new trends in commercial interior design 
by implementing innovative projects that promote interac-
tion between brand and user (franchises, flagship stores, 
outlets, pop-up stores, showrooms, showcases, stands for 
trade shows, etc.).

• Spaces for the hospitality and restaurant industry (Hos-
pitality Design): Working with their colleagues who are 
studying for an Official Master’s in Creation and Develop-
ment of Digital Projects, the students will form a platform 
for experimentation centred on the conception and deve-
lopment of interaction applied to spaces in the hospitality 
and restaurant sector (resorts, hotels, restaurants, bars and 
nightclubs, etc.

Other objectives:

• Provide tools, knowledge and skills to train professionals 
from the world of Experiential Interior Design with an inter-
disciplinary approach, a high level of competitiveness and a 
professional hands-on methodology.

• Integrate a design training system in order to generate in-
novative new concepts regarding digital technology and 
culture. 

• Design and manage Experiential Interior Design projects in 
the stages of conception, development and construction or 
implementation of the work.

• Manage the design and innovation process of specialized 
projects in the retail and hospitality sectors.

• Promote experimentation and research on the subject in or-
der to give students the possibility to study for a doctorate.

SKILLS
• Develop ideas and arguments reasonably and critically.

• Be able to develop methodologies for researching and 
analysing the latest trends in Experiential Interior Design in 
the retail and hospitality sectors.

• Raise research and innovation strategies to meet expecta-
tions centred on functions, needs and materials.

• Use advanced resources for graphic expression and repre-
sentation in commercial space projects.

• Comprehensively create and manage interior design pro-
jects by creating new commercial environment formats fo-
cused on the user’s experience.

• Master the advanced technological processes of production, 
digital manufacturing and manufacturing associated with 
the design and construction of interior spaces.

• Propose innovative business and entrepreneurial strategies 
in the retail and hospitality sectors through the comprehen-
sive management of design and its processes.

STRUCTURE
The educational planning of the Official Master’s degree in 
Experiential Interior Design is based on the criteria set by the 
European Higher Education Area (EHEA). It is structured in one 
block of common compulsory modules and another block of 
optional modules, in addition to the final Master’s project and 
outside internship, for a total 60 ECTS.

This program allows students to specialize in two different as-
pects of Design:

→  Commercial spaces (Retail Design)

→  Spaces for the hospitality and restaurant industry (Hos-
pitality Design)

Students will complete a final Master’s project in which they 
must devise, develop and make a prototype of a project accor-
ding to their chosen specialization.
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PROGRAM OF STUDY

→ COMMON MODULES

MODULE I (6 ECTS)
Research in the design of commercial spaces

SUBJECTS
 › Trends in experiential design for commercial spaces
 › Methodologies for research in design

MODULE II (9 ECTS)
Project methodology and advanced concepts focu-
sed on the user/consumer

SUBJECTS
 › Experiential marketing 
 › Strategic brand communication
 › Methodology for innovation in spaces and services 

MODULE III (9 ECTS)
Advanced technologies and materials for the design 
of commercial spaces

SUBJECTS
 › Materials and sustainability
 › Digital design and manufacturing

MODULE IV (3 ECTS)
Design and innovation management

SUBJECTS
 › Innovation and entrepreneurial management

→ OPTIONAL MODULES

MODULE V (11 ECTS)
Speciality 1: Commercial spaces (Retail Design)

SUBJECTS
 › Visual merchandising
 › Methodological practice: Commercial spaces (Retail Design)

MODULE V (11 ECTS)
Speciality 2: Spaces for the hospitality and restaurant 
sector (Hospitality Design)

SUBJECTS
 › Conception and development of interaction in space
 › Methodological practice: Spaces for the hospitality and res-
taurant sector (Hospitality Design)

→ FINAL MASTER’S PROJECT
MODULE VI (13 ECTS)

Students must complete a project on the specialty studied in or-
der to demonstrate that they have absorbed the skills acquired 
throughout the year.

→ FINAL MASTER’S PROJECT(9 ECTS)

Students will take internships in companies of the sector in 
which they will join a commercial space design team in the 
retail or hospitality sectors. This program includes curricular 
internships that may be combined with the course hours of the 
Master’s degree.

PROFESSIONAL PROSPECTS
• Design of new concepts and formats for commercial spaces 

(Retail Design)
• Design of new concepts and formats for the hotel and res-

taurant industry (Hospitality Design)
• Design of experiences for corporate spaces
• Design of interactive experiences in commercial spaces
• Design of interactive experiences in exhibition spaces: mu-

seums, exhibitions, stands, etc.
• Design of interactive experiences in spaces of the hospitality 

industry
• Design of narratives of corporate visual identity in space
• Art direction for interior and spatial design projects
• Creative and art direction for brands in the retail and hospi-

tality sectors
• Design and innovation management of projects specialized 

in these sectors



©
 E

xt
er

na
l R

ef
er

en
ce

 A
rc

hi
te

ct
s

DIRECTOR OF THE MASTER’S 
PROGRAM
Dr Carmelo Zappulla
With a PhD in Architectural Design from the UPC, Carmelo 
Zappulla is a co-founding partner of External Reference Archi-
tects, a studio dedicated to the implementation of architectural 
and interior design projects that promote systems that interact 
with users. His works include the design of the exhibition for the 
Spanish Pavilion at Expo 2012 Yeosu, the Yota Devices stands 
for Mobile World Congress, the office of theatre company Fura 
dels Baus and the new restaurant Alkimia in Barcelona.

CO-DIRECTOR OF THE 
MASTER’S PROGRAM
Pedro Coelho

Pedro Coelho has a degree in Design from the Faculty of Ar-
chitecture of the University of Lisbon. He is Coordinator of the 
Interior Design Department at LCI Barcelona School of Higher 
Education in Design. His professional activity centres on the 
design of interactive exhibition spaces that can involve the user 
in meaningful experiences, enhancing the communicative value 
of commercial and institutional interior space. With a Master’s 
degree in Design and Public Space, he is currently writing his 
thesis for the UPC’s PhD program.

ADMISSION PROCESS
The access requirements established by LCI Barcelona are as 
follows:

• Graduate or equivalent, with a degree issued by an institu-
tion of the European Higher Education Area authorised in the 
country issuing the degree for access to Master’s degrees

• Graduates with a Bachelor’s degree in Interior Design

• Graduates with a degree in Architecture

• Graduates with a degree in Technical Architecture

• Graduates with a Bachelor’s degree in Artistic Studies in 
Design

• People holding degrees in educational systems outside the 
European Higher Education Area that have completed the 
previous accreditation for an official Spanish university de-
gree

• English level B2 

No access test will be performed. The admission process must 
be accompanied by a certified copy of the student’s official de-
gree and the student’s Curriculum Vitae, letter of motivation 
and portfolio. The future student must also have a personal 
interview (conducted in person or electronically) with the team 
that directs the Master’s degree.

PROFESSORS
Dr. Iván Álvarez had a PhD in Urban Development from the 
UPC. After receiving a degree from the Faculty of Architectu-
re of the University of Las Palmas de Gran Canaria in 2005, 
he worked professionally with the architectural studio Este-
ban Penelas Architects and Actar Arquitectura. He began his 
postdoctoral activity at Cornell University with a Marie Curie 
International Outgoing Fellowship 2012, having achieved the 
prestigious Marie Curie IOF scholarship.

Dr. Edgar Domínguez Carreñohas a PhD in Environmental 
Design and Architecture from the UPC with the thesis “The Va-
lue of Shadows”. His professional and research work focuses on 
lighting design, translating the criteria of architectural projects 
into criteria of light, needs and functionalities in space, etc.

Aldo Sollazzo is an architect and researcher. He earned a 
Master’s degree in Advanced Architecture from the Institute 
for Advanced Architecture of Catalonia (IAAC) in 2013 and a 
Fab Academy Diploma from Fab Lab Barcelona in 2014. He is 
the founder of Noumena and Fab Lab Frosinone. Since 2013, he 
has managed and coordinated Reshape.

Inés Peláez graduated from the UPC with a degree in Design. 
She works as head of the Design Innovation and Management 
Department at Barcelona Design Centre (BCD) and is also the 
curator and coordinator of Barcelona Design Week. She has ex-
tensive experience as a teacher of subjects like design manage-
ment, innovation development and eco-design.

Nicolás Markuerkiaga has a degree in Architecture from the 
Architecture School of Barcelona (ETSAB). He founded Zaga 
Arquitectura in 2010. He is currently writing his doctoral thesis 
for the UPC.

Robert D. Thompson has a degree in Mechanical Engineering 
from the University of Massachusetts Amherst and graduated 
in Industrial Design from the Art Center College of Design in 
Pasadena, where he is a professor.

David Cabrera Dalmazzo holds a Master’s degree in Cog-
nitive Systems and Interaction Media from Pompeu Fabra Uni-
versity, where he is currently writing his doctoral thesis. He has 
worked on interactive design projects for institutions like the 
Picasso Museum of Barcelona, the MNAC and the Prado Mu-
seum. He teaches at the Institute for Advanced Architecture of 
Catalonia (IAAC).

David Sánchez Grisales is a product design engineer with 
vast experience in the manufacturing industries. As a mem-
ber of Groupe SEB’s R&D Department for the Andean region, 
he has developed different home appliance projects for we-
ll-known brands such as Moulinex, Rowenta and Tefal.



COMUNIDAD LCI BARCELONA
The school fosters comprehensive training for students, promoting 
different educational and leisure activities as a complement to 
teaching. Therefore, it welcomes active participation by the various 
groups and organisations of the design sector in Barcelona.

→ PROSPECT DESIGN
This festival is held every year to provide events and 
workshops used to foster unity among design and creativity 
students, teachers and professionals whilst promoting 
learning, research and debate.

→ EXHIBITIONS
The school hall displays the students’ outstanding works in 
all areas (Fashion Design, Graphic Design, Interior Design 
and Product Design) so that both the educational community 
and the visitors can enjoy the talent that comes from our 
classrooms. 

→ TALKS
LCI Barcelona has its own innovative series of talks called 
DI55ECCIONS. In these sessions, prestigious professionals from the 
design world reveal their five main influences in the past and talk 
about the five trends    X¡ that they think will mark the future of the 
industry.

→ DESAYUNOS
Throughout the year, the school’s management team hosts 
meetings with top professionals in the different areas of 
design, technology and sustainability. These breakfasts 
present our educational work to society at large, helping us 
to forge links with it. 

→ WORKSHOPS
These activities aim to go deeper into certain types 
of technical and practical knowledge to improve the 
audience’s performance in different sectors.

OUR FACILITIES

The campus covers 2,700 square metres on two floors. It has 
multipurpose rooms that allow a wide variety of uses and 
other more specialized spaces like the digital manufacturing 
laboratory, computer rooms, the photography studio and a 
library. The library engages in interlibrary loans with other 
educational institutions thanks to an agreement with the 
Collective Catalogue of the University Network of Catalonia.



LCI Barcelona has 
a platform to make 
students’ CVs and 
projects visible 
to international 
recruiters.

Job Vacancies board 
and international 
internships

We especially value links with com-
panies, institutions and organisations, 
since they are the spaces of the future 
for our students’ professional develop-
ment.

LCI Barcelona has relations with a wide 
network of businesses. This network 
offers students internships where 
they gain different types of hands-on 
knowledge, provides them with the 
opportunity to gain professional expe-
rience and opens the labour market to 
them. Furthermore, our Job Vacancies 
board helps to recruit emerging creati-
ve professionals whilst meeting compa-
nies’ demands. 

The LCI Education Portfolio tool makes 
the Job Vacancies board international. 
This is an online platform accessible to 
all students of the network that allows 
LCI Barcelona alumni and graduates to 
post their Portfolios and take advantage 
of job and internship offers sent out by 
companies located in all countries whe-
re the network has a campus and where 
young talent is needed.

www.lcieducation.com/portfolios



Business partners with LCI Barcelona

Technology centres

Institutions

AFFILIATES
LCI Barcelona is linked to many companies and 
institutions in the design sector through collaborations, 
internship agreements, co-investments and affiliations. 



  
  www.lcibarcelona.com

FOLLOW US!
+34 93 237 27 40
Balmes, 209
08006 Barcelona

Facebook.com/LCIBarcelona
Twitter.com/LCI_Barcelona

L

VANCOUVER, CANADÁ
LaSalle College Vancouver

Canadian Second Language Institute (CSLI)

MONTREAL, CANADÁ
LaSalle College | Montréal
Inter-Dec College
Montréal International Language Centre (MILC)

TORONTO, CANADÁ
LaSalle College Toronto School of Design

BARCELONA, ESPAÑA
LCI Barcelona

SURABAYA, INDONESIA
LaSalle College | Surabaya

YAKARTA, INDONESIA
LaSalle College | Jakarta

MELBOURNE, AUSTRALIA
Academy of Design Australia

Fusion English

ESTAMBUL, TURQUÍA
LaSalle College | Istanbul

PEKÍN, CHINA

CASABLANCA, MARRUECOS
Collège LaSalle | Casablanca
École supérieure de commerce et de Management (ESCM)

TÚNEZ, TÚNEZ
Collège LaSalle | Tunis

MARRAKECH, MARRUECOS
Collège LaSalle | Marrakech

MONTERREY, MÉXICO
LCI Monterrey

BARRANQUILLA, COLOMBIA
LCI Barranquilla

BOGOTÁ, COLOMBIA
LCI Bogotá

TÁNGER, MARRUECOS
Collège LaSalle | Tanger

RABAT, MARRUECOS
Collège LaSalle | Rabat

ABOUT LCI BARCELONA
LCI Barcelona School of Higher Education in Design is a 
new campus belonging to the LCI Education network. We 
train design professionals renowned for their excellence 
and global vision.

The education we provide consists of:

• Bachelor’s degrees in Design (Product Design, Interior 
Design, Graphic Design and Fashion Design)

• Master’s degrees and Postgraduate/Specialization pro-
grams

• Professionalization courses through Continuing Educa-
tion programs

• Summer courses

• In-company training tailored to the needs of a specific 
company or sector

LCI Barcelona offers all its students the possibility of com-
pleting their education through:

• Professional internships
• Access to the Job Vacancies board
• Support and networking available from the international 

LCI Education networ

BARCELONA, A CULTURAL 
AND PROFESSIONAL 
DESTINATION
Barcelona is a cosmopolitan destination par excellence: art, 
design and fashion fill the air. In addition to dictating trends 
in the creative sector, it is also a benchmark for other 
sectors like new technologies and innovation. Everything 
makes it an ideal place for anyone interested in enjoying 
cultural life during their education.

Over 33% of our students currently come from abroad, 
which shows the international prestige and presence that 
LCI Barcelona has achieved since its inception, helped 
along by the added value of an avant-garde city like Bar-
celona.

The Department of International Relations provides support 
to students regarding educational matters (orientation at 
the start of studies) and routine procedures (accommoda-
tion, study visa application, foreign ID (NIE) procedures, me-
dical insurance, etc.).

LCI BARCELONA IS A MEMBER OF THE LCI EDUCATION NETWORK, 
PRESENT ON 5 CONTINENTS, WITH 22 HIGHER EDUCATION CAMPUSES.


